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The Power and Value of Emotions  

iDentivisuals® appears well positioned to use its ground-breaking technology 

to grow its artificial intelligence and deep learning based business significantly 

in the next five years.  The company’s ability to interpret accurately human 

emotions, through visual markers, exposes it to a number of growth areas as 

it provides solutions to some well documented problems globally – notably 

workplace dis-satisfaction and arguably disproportionate police responses to 

incidents.  Moreover, the company’s profit quality is enhanced by it being a 

seller of services rather than technology. 

iDentivisuals® boasts a clearly defined and well proven concept.  The company 

collects real time data via video images of people in workplace situations which can 

be interpreted using artificial intelligence and deep  learning, with the individual’s 

consent, to make an accurate assessment of their underlying emotions.  As a result, 

employers are able to improve their decision-making processes with regard to 

potential candidates and existing employees, which implies cost savings. 

The employment market globally is estimated using Global Labour Organization 

(GLO) data to be in the region of 3 billion to 3½ billion people out of a world 

population of close to 8 billion.  Moreover, as the portion of employees in mature 

DESCRIPTION 
iDentivisuals® combines 
the potential of biometric 
and cognitive 
technologies, facial 
recognition, artificial 
intelligence and deep 
learning with a strong 
human background in 
business, psychology and 
human resources fields. 
The company develops 
and creates innovative 
digital applications 
capable of reading and 
interpreting emotions on 
people’s faces, integrating 
them into working, 
business and commercial 
contexts. 
iDentivisuals® cites the 
view that  80% of 
decisions are based on 
emotions.  Emotional well-
being is defined through 
the emotions which 
people show and it is 
directly related to success.   
The company’s core 
message embraces the 
mission statement that 
“the only way to really 
know who we really are is 
to understand how we 
feel.” 
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economies sweeps increasingly towards services the importance of accurately 

monitoring emotions in the workplace will rise. Gauging employee emotions is 

equally pertinent in roles with high social and political sensitivity – this report 

highlights police forces as an example of First Responder services. 

Despite being at a relatively early stage of development, iDentivisuals® boasts a 

number of important strategic partnerships with globally renowned organizations.  

These include Semion (an international centre of excellence in AI), Politecnico di 

Torino (a centre for special research in relevant technologies) and Mercer (a world 

leader in human resources services).  In our view, these partnerships endorse the 

integrity of the iDentivisuals® intellectual property and business as a whole. 

iDentivisuals® boasts a strong leadership team with a complementary human 

behaviour, technology, business development and financial management skillset.  

The company’s CEO Christian Candela is a chartered accountant while Chief 

Psychologist Jasna Legiša has more than 20 years’ experience in emotion 

recognition.  Meanwhile, COO Benjamino Bedusa provides significant digital know-

how. Board member Ian Wilcox boasts significant financial and operational business 

experience as a former equity partner in a human capital firm and will build out 

iDentivisuals® in the USA. 
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iDentivisuals® seeks to raise €30m in expansion capital at a pre-money valuation of 

€80m to €100m.  These funds will be used to support important Business 

Development (61%), R&D (34%) and a small amount (5%), in our view appropriately, 

to fund General & Administrative expenditure.  Once funded, the company enjoys 

significant growth prospects based on a sound base of intellectual property guided 

by a relevant leadership team which bodes well for future valuation.  Moreover, the 

company sells services not technology which augurs positively for revenue and 

earnings predictability. 

iDentivisuals® - Key Financials in €m 

P&L Projections 2020 2021 2022 2023 2024 2025 

Net revenues 0.22 0.39 1.23 5.95 36.00 86.17 

EBITDA 0.13 0.27 -1.70 0.03 24.00 69.00 

Fund raising round 
 

€30m 
    

Pre-money valuation 
 

€80m to €100m 
   

Source: Company data 
      



EVERGREEN RESEARCH BRIEF

iDentivisuals®
THE POWER AND VALUE
OF EMOTIONS 

02nd DECEMBER 2021

www.swissgrowthforum.org

RECENT US NEWS HEADLINES

Rittenhouse acquittal magnifies divisions in a 
polarized America
November 19, 2021

Outcome in Rittenhouse trial raises the stakes as 
verdict in killing of Ahmaud Arbery nears
November 19, 2021

Unrest in Portland as Kyle Rittenhouse verdict 
divides US
November 18, 2021

California Nordstrom ransacked by 80 looters 
in ski masks with crowbars and weapons: 
Witness
November 21, 2021

Kenosha braces for possible unrest after 
Rittenhouse verdict

November 15, 2021

https://apple.news/ATu7UL48iTmCXDM7U2NM_iQ
https://apple.news/Ala5KmsxAQzGpkOsMLHMTpw
https://www.theguardian.com/us-news/2021/nov/19/kyle-rittenhouse-verdict-reaction-conservatives
https://www.nbcnews.com/news/us-news/kenosha-braces-possible-unrest-rittenhouse-verdict-rcna5635
https://www.foxnews.com/us/california-walnut-creek-nordstrom-targeted-80-looters-insane


 

 

The Power and Value of Emotions 

Overview 

This SGF Evergreen Research Brief outlines the investment case for iDentivisuals®.  

The company specialises in using video images of human facial expressions to assess 

and determine underlying human emotions in an environment of full participant 

compliance.  iDentivisuals® sells its interpretations as a service. 

Our assessment of the iDentivisuals® investment case focuses on the concept itself 

which includes the underlying proprietary technology and AI-based intellectual 

property, the company’s observable and sizable addressable market, verification of 

the business’s quality through third party indicators (notably, the strategic 

partnerships) and a strong and relevant management team.    

This report also includes a valuation assessment based on the latest iDentivisuals® 

financial forecasts, which are arguably conservative.  

Core Business - Emotions at Work and E4L 

iDentivisuals’® core businesses currently comprise Emotions at Work and E4L.  The 

company will look to expand its proprietary franchise into other verticals.    Proof of 

concept across the franchise focuses on the ability of the company to apply Artificial 

Intelligence and Deep Learning to data gathered directly from visual images taken of 

organisations’ current employees and potential employees.   



 

 

Emotions at Work - Overview 

Emotions at Work brands itself as the first emotional climate survey to measure 

employee engagement and create unique employee experiences.  Moreover, the 

company believes that its concept is the only employment climate survey which 

measures employee engagement and is the sole way to measure engagement 

dynamically. 

Emotions at Work is designed to create digital interaction and innovative employee 

experiences at work.  A key deliverable is the technology’s ability to strengthen 

employer branding by creating a better environment and the attraction of new 

talent. 

Emotions at Work – Operating Process 

How Emotions at Work operates is relatively straightforward.  Participating clients 

install cameras into communal workplace areas - for example, in the proximity of 

coffee machines and water coolers - which monitor and download facial expressions 

of employees as they engage in downtime activities.   

Importantly, all employees who participate in this programme do so by their own 

consent.  As a result, the company does not encounter any barriers to progress 

through data protection and GDPR issues, which clearly has important implications 

for the investment case. 



 

 

Emotions at Work processes the images which it collects of employees and 

downloads them into a database which is in turn capable of applying Artificial 

Intelligence and Deep Learning to gauge employee emotions in relation to their level 

of happiness in the workplace.  

Through its proprietary emotional detection and recognition algorithm 

iDentivisuals® detects emotions and combines them into two different KPIs: 

engagement and wellbeing.  Engagement” calibrates employees’ productivity and 

engagement.  Wellbeing measures overall wellbeing in the workplace and can be 

used by employers as a branding tool to attract and retain talents.  

The company also makes use of tools such as Google calendar to monitor how 

specific events effect impact employee contentment in the workplace. 

Emotions at Work – the Problem which it Solves 

Unusually high levels of staff turnover act as a barrier to growth and profitability for 

a number of organizations, notably in service industries where it is vital both to 

attract and retain top talent.  Emotions at Work can reduce staff turnover by 

identifying early indications of employee discontent.   

Moreover, it can form an important part of the interview process when making hiring 

decisions.  In particular, potential employees who are not fully engaged in a 

recruiting company’s activities can be rejected early on. Consequently, Emotions at 

Work is a solutions provider which uses its intellectual property to enhance overall 



 

 

workforce performance and deliver higher levels of profitability and facilitate growth 

simultaneously. 

In addition to being a proprietary service and technology provider in its own right, 

Emotions at Work is capable of being integrated into other engagement and work 

climate surveys.  Hence, there is a significant benefit associated with the company’s 

partnerships with other providers of human resources based services.  Such 

organisations include Great Place To Work, Willis HR, Mercer Top Employers and 

Pulse. 

  

http://www.greatplacetowork.co.uk/
https://willishr.com/
https://www.mercer.com/
https://www.top-employers.com/en/
https://www.hrpulse.co.uk/home


 

 

iDentivisuals® in Action 

Figures 1, 2 and 3 illustrate the working actions of the iDentivisuals® process.  Figure 

4 illustrates the client dashboard.  

In Figure 1 there is only a face in front of the camera. The system recognizes the 

Face ID and can detect the person's emotions. 

Figure 1 – Face in Front of Camera 

 

Source: Company data 

In Figure 2 there are two faces in front of the camera. Only one of these people is 

logged in. For this reason the system recognizes two faces but can only process one 

face, which is an important part of the compliance process. 

 

 

 

 

 



 

 

 

 

Figure 2 – Two Faces in Front of Camera – Only One Logged In 

 

Source: Company data 

 

  



 

 

In Figure 3 there are two faces in front of the camera. Both people are logged in. For 

this reason, the system recognizes two faces and processes both people's emotions. 

Figure 3 - Two Faces in Front of Camera – Both Logged In 

 
Source: Company data 

 
 
 
  



 

 

The client dashboard in Figure 4 shows "Engagement" and "Employer branding" as 

the average value of the full data acquisition. 

Figure 4 – Client Dashboard  

   

Source: Company data 

 

 

Employment – The World’s Largest Addressable Market 

With a global workforce numbering 3.3 billion in 2019 according to International 

Labour Organization data (Source: www.ilo.org), providers of human resources 

focused services can be argued to benefit from selling into the world’s largest 

addressable market.  Moreover, with consistently positive trends in both world GDP 

growth and population it seems likely to be an addressable market which enjoys 

sustainable growth. 

https://www.ilo.org/wcmsp5/groups/public/---dgreports/---dcomm/---publ/documents/publication/wcms_734479.pdf


 

 

Furthermore, in Western Europe, North America and the other mature market 

economies which account for around 50% of world GDP, there is an observable 

continuous shift in the employee mix in favour of services which in our view argues 

even more strongly in favour of a growing addressable market for providers of high 

value added human resources services which enhance employee engagement.  UK 

government data support this trend, notably towards what we argue is higher value 

added service employment. (Source: www.ons.gov.uk) 

Employees –Training, Employee Assessment and Recruitment 

iDentivisuals’® sizable market opportunities within the context of employment 

include training and employee assessment.   By using its proprietary technology and 

enhanced know how, employers are in a stronger position to make targeted 

decisions about individual employees and their training and advancement needs.  

Employee training relates not only to individual workplace performance 

enhancement but also introduces important issues in relation to workplace 

behaviour.  By identifying employees who might be prone to non-compliant working 

practices, the iDentivisuals® technology can not only help with individual training in 

such key areas as diversity and employee emotional intelligence but also improve 

the overall attraction of a place to work. 

Assessing individual employees’ contentment in the workplace and confidence in 

their roles is an important part of the overall assessment process.  The iDentivisuals® 

services Emotions at Work and E4L are both capable of making real time assessments  

https://www.ons.gov.uk/employmentandlabourmarket


 

 

of employees, which removes significant margin for error thorughout the appraisal 

process. 

Without recruitment there are no employees, clearly. All businesses and employer 

organizations therefore have to recruit.  As a result, those who are better at 

recruitment place themselves at a significant advantage to those which are poor at 

recruitment. iDentivisuals’® key offerings place recruiters who employ their 

technology at a significant advantage to those who do not.   

First Responder Services and the Police – a Pertinent Issue 

Arguably disproportionate police responses, notably at the time of arrest, have 

received unusual levels of media coverage in the past two years, largely as a result 

of the trial associated with George Floyd who died on 20th May 2020 in Minneapolis, 

Minnesota USA during a police incident which resulted in his arresting officer being 

tried, found guilty and imprisoned. However, there is significant statistical evidence 

that this, arguably most salient, incident was not unusual. 

Disproportionate police behaviour, associated complaints, hearings and subsequent 

disciplinary tribunals carry a significant cost to the state funded forces in the US and 

predominantly central government funded forces in Western Europe.   

Furthermore, the cost implications of arguably disproportionate behaviour are not 

confined to complaints.  Once a police force is under repeated investigation it can 

become harder for a force to retain key staff which in turn leads to the expense of 



 

 

recruiting new officers.  This particular cost was highlighted recently in a 19th May 

2021 CBS report into policing costs associated with recruitment in Seattle, 

Washington USA where 260 officers left the force in the past 18 months.   

Moreover, it is estimated by the Barnard Center for Research on Women that police 

budgets US-wide have been cut by US$840m, partly in relation to accusations of in 

appropriate police responses and associated pressure to re-purpose public funds.   A 

link to the relevant television report is as follows: CBS Police Report Video.   

Figure 6 - Total Police Settlement Spending by Large US City – 2020 Data 

  Years Total Annual   

          

New York City 10 $1,704 $170   

Chicago 10 $468 $47   

Los Angeles 10 $330 $33   

Washington DC 9 $115 $13   

Philadelphia 11 $117 $11   

Detroit 9 $58 $6   

Milwaukee 10 $40 $4   

Baltimore 5 $18 $4   

San Francisco 10 $28 $3   

Cleveland 11 $29 $3   

          

Total 10 largest US cities   $2,906 $293   

          

Source: FiveThirtyEight and Marshall Project 
  

 

  

https://www.youtube.com/watch?v=qqnKMn71Y-k
https://fivethirtyeight.com/features/police-misconduct-costs-cities-millions-every-year-but-thats-where-the-accountability-ends/


 

 

Figure 6 summarises the expenditure on police settlement claims by the ten largest 

US cities over the past 10 years.  According to the FiveThirtyEight and Marshall Group 

summary of data collected from Police Departments these ten largest cities spent an 

aggregate US$2.9bn on police settlement claims.   

Police and Other First Responder Actions – the iDentivisuals® Solution 

The application of iDentivisuals® technology has significant positive implications for 

police actions from both efficacy and cost perspectives.   This report discusses each 

in turn. 

Currently, potential police recruits are subject to vetting processes which rely on 

individual assessments by individual assessors, whose approaches may vary from 

assessor to assessor and from force to force.  A typical review process may include 

some, or all, of the following: a cognitive assessment, analysis of performance at an 

assessment centre, a polygraphy test and a psychological examination, all of which 

rely on individual elements of human data gathering and opinion. 

The iDentivisuals® solution is well poised to eliminate any potential human error in 

the field of police recruitment.    Moreover, it should remove any inconsistency 

between different forces’ recruitment processes.  All police forces nationwide would 

be able to adopt identical technology and associated Artificial Intelligence and deep 

learning. 



 

 

The cost benefits for police forces would be two-fold.  First, there are sizable 

economies of scale arising from a technology which can be used across all forces and 

lead to significant unwanted headcount reductions.  Second, a more accurate 

method of rejecting potential recruits who demonstrate indications of behaviours 

which may lead to disproportionate police reactions should lead to much reduced 

settlement costs of the kind illustrated in Figure 6. 

Proprietary Technology and Best in Class Partners 

The due diligence process for the iDentivisuals® business adopted by this report 

focuses on the technology and the company’s partners.    

Technology at Work 

iDentivisuals® operates from a patented technology solution which is passed on the 

company’s proprietary assets.  Moreover, the company enjoys scale benefits from 

its leveraging of common resources across use cases which ensures a shortened time 

to market.  Essentially, the more clients that the company has, the larger its database 

becomes and thus its own relative power in the market. 

This ability to enjoy scale benefits is facilitated by the flexible architecture of the 

iDentivisuals® technology.  It has been designed easily to adapt use cases and thus 

can be used to develop multiple industry specific applications. 

The technology at work is summarised in Figure 7 which illustrates the Emotions at 

Work, E4L verticals and includes scope for other verticals to be added.   The company 



 

 

identifies the specific use case application, implements an appropriate use case 

algorithm and takes its emotional interpretation from the proprietary and expanding 

database referred to above.  The core back end to the technology includes 

enrolment, the algorithm itself and processing.  

Key components of the algorithm include facial landmark detection whereby the 

company can infer specific emotional indications derived from its photo images, 

facial movement recognition (i.e. the action units), emotion and emotion intensity 

recognition and the all-important behavioural interpretation.   This four-stage 

proprietary architecture currently has a patent pending. 

 

 

 

  



 

 

Figure 7 – iDentivisuals® Technology at Work 

 

Source: Company data 

Best in class partners 

The integrity and relevance of iDentivisuals® as a business is reflected in the 

company’s ability, even at a relatively early stage of development, to form business 

partnerships with some of the leading providers of business and intellectual fuel in 

the key areas of Artificial Intelligence, Computer Vision and Human Capital services. 

These include Mercer, Semeion and Politecnico di Torino who were selected after 

completion of a rigorous evaluation of suitability process.  We comment on each in 

turn. 

  



 

 

Mercer 

The ability to work with Mercer, one of the world’s leading human resources 

companies and owned by US listed company Marsh McLennan Inc, lends substantial 

credibility to iDentivisuals® as an operator in the human resources field. With Mercer 

Italy the company has already worked in defining user requirements, functional 

specifications, marketing and pricing. 

Furthermore, the relationship with Mercer is seen as a springboard to expanding 

operations elsewhere in Western Europe and North America.  In particular, 

iDentivisuals® highlights the UK, France, Spain, The Netherlands, Belgium, Greece, 

USA and Canada.   

It should be noted that iDentivisuals® fulfils contracts on a non-exclusive basis with 

Mercer.  As a result, there is scope to market its technology into other large, 

international providers of human resources services. 

Semeion 

Semeion is an international centre of excellence in Artificial Intelligence, which is 

currently collaborating with iDentivisuals®.   The company summarises its activities 

as  

• Basic research oriented to the conceptualization and design of Artificial 

Organisms constituted by adaptive systems based on Artificial Neural 

https://www.mercer.com/
https://www.semeion.it/site/en/


 

 

Networks and Evolutive Algorithms for the simulation, prediction and 

control of processes and phenomena. 

• Applied Research mainly aimed towards the construction of intelligent 

computer science models in the bio-medical, financial, law enforcement and 

social fields. 

• Education of researchers in the methodologies and techniques of the 

application of Artificial Adaptive Systems to various research domains. 

• Sharing of research models for projects and in support of the scientific 

testing invented inside Semeion. 

• Publication of scientific discoveries of the results of research and 

experimentation carried out by Semeion’s researchers and with 

collaboration from national and international scholars and researchers. 

Politecnico di Torino 

Politecnico di Torino was founded as institution in 1906.  It is headquartered in Turin, 

Italy.  As its website demonstrates, the academic body has a strong reputation in the 

fields of engineering and technology. iDentivisuals® and the Politecnico are at the 

early stages of their period of co-operation. 

Intellectual Properties 

Key intellectual properties owned by iDentivisuals® are summarised in Figure 8. 

https://www.polito.it/?lang=en


 

 

Figure 8 – Intellectual Property Summary 

• 1 Italian patent to be turned in PCT before year end 

• 1 US patent ready and scheduled to be filed by year end 

• 1 PCT ready to be filed by year end by iDentivisuals® fully controlled B2C subsidiary 

• 1 PCT will be filed in January 

• A whole set of Know-How assets kept as industrial secret such as: 
- 150 landmarks point descriptors and coordinates 
- other facial characteristics descriptors 
- Combined Action Units descriptors and correlation to Emotions 
- about 25 Emotions (state of the art is 6) descriptors and correlation formulas 
- A DB of emotions combinations into Behavioural Indicators for a wide array of 

applications 
- a set of rules to apply tone of voice recognition to enhance emotional 

recognition 

• A proprietary and custom made Data Set of psychologists verified images (about 10k 
images) with facial landmarks and Action Unit combination annotations 

• A mock up for a B2C application 

• Trademarks for HR verticals 
 

Source: Company data 

 
  



 

 

Leadership team – Expert Leaders in Innovation 

Leadership Team and Advisory Board - Summary 

As highlighted on the front page of this report, iDentivisuals® boasts a strong 

leadership team with a complementary human behaviour, technology, business 

development and financial management skill-set.   

The company’s CEO Christian Candela is a chartered accountant while Chief 

Psychologist Jasna Legiša has more than 20 years’ experience in emotion recognition.  

Meanwhile, COO Benjamino Bedusa provides significant digital know-how and board 

member Ian Wilcox boasts all round business experience, notably in early stage and 

human resources. 

Figure 9 - Leadership Team and Advisory Board 

Team member Age Role  

Leadership Team 
  

Christian Candela 46 Founder & Chief Executive Officer 

Benjamino Bedusa 47 Chief Operating Officer 

Jasna Legiša 40 Chief Psychologist 

Ian Wilcox 56 Board Member 

Viviana Sabatino 43 Chief of Communications 

Alessandro Mazzi 47 Chief Technology Officer 

Michele Tancorre 38 Chief of Development 



 

 

Advisory Board 
  

Marco Troglia 
 

Technology 

Alberto Zummo 
 

Business Development 

Stefano Bethlen 
 

Marketing 

Source: Company data 
  

 

We summarise the leadership team and advisory board in Figure 8 with key 

biographical details below on the next page.  In our view, the biographical details 

support the case that iDentivisuals® is run not only by a group of “expert leaders in 

innovation” but also boasts substantial business development and financial 

experience.  In our view, the investment implications of this formula look positive. 

  



 

 

Leadership Team and Advisory Board – Biographical Details 

Christian Candela (Founder & CEO) – Over 20 years of experience as EMEA 5U 

Director of an international management consulting firm. Chartered Accountant and 

M&A Advisor. 

Beniamino Bedusa (COO) – Over 20 years of experience as HRD of global companies 

(Pinko, Trussardi, Groupon, Moleskine etc) and board member of leading companies 

in the digital world (Doing). 

Jasna Legisa (Chief Psychologist) – Over 20 years of experience as a researcher and 

entrepreneur in the world of emotion recognition, collaborating with among others 

Paul Ekman. 

Ian Wilcox (Board member) – Former equity partner in a human capital firm, Ian is 

advisor to early stage companies as an executive in residence with a private equity 

firm and serves on the board of a human capital consulting firm.  With over 25 years 

of operational experience, Ian will lead the build out of iDentivisuals® in the US 

market.   

Viviana Sabatino (Chief of Communications) – 15 years of experience as a PR for 

global brands which include Dom Perignon and Church’s. 

Alessandro Mazzi (Chief Technology Officer) – 15 years of experience in software 

development as an entrepreneur and strategic partner of Microsoft. 



 

 

Michele Tancorre (Chief of Development) – 10 years of experience and consultancy 

in software development as a team leader and project manager. 

Marco Troglia (Technology) – 30 years of international experience in technology and 

artificial intelligence in all sectors. 

Alberto Zummo (Business Development) – Over 20 years of experience as a business 

advisor and technology scout for private equity and listed companies around the 

world. 

Stefano Bethlen (Marketing) – Former General Manager and Chief Marketing Officer 

at Disney, entrepreneur and film distributor with experienced track record. 

 

 

 

 

  

  



 

 

Financials & Valuation 

Fundraising Overview 

Identivisuals® seeks to raise €30m through a private equity fundraising round which 

will be allocated towards Research & Development (70%), Business Development 

(20%) and General & Administrative (10%) expenses.  Critical to the success of the 

raise in our view is the substantial bias towards R&D. We summarise the use of 

fundraising proceeds in Figure 10.  

Figure 10 - Use of Fundraising Proceeds (€) 
  

 
€ % 

Research & Development 10,250,000 34% 

Business Development 18,250,000 61% 

General & Administrative 1,500,000 5% 

Total 30,000,000 100% 

Source: Company data 
  

We break down the use of R&D proceeds in Figure 11.  Importantly, the salient uses 

of funds refer to computer vision and AI algorithm development, cross-cultural 

database research, know how acquisition and talent recruitment.  The company is 

prioritising core value add competences for investment while limiting general and 

administrative costs to only 5% of funds raised. 

 



 

 

Figure 11 - Use of R&D Proceeds by category and line item (€)  

        

Investment Cost R&D Business 
Development 

General & 
Administrative 

Cross Cultural DB 4,000,000 
  

Patents Development 
 

250,000 
 

Acquisition of Software House 
 

2,000,000 
 

Development of Verticals 
 

2,900,000 
 

Know How Acquisition 
 

4,000,000 
 

Computer Vision & AI Algorithm 
Development 

4,300,000 
  

Talent Recruitment 1,950,000 5,000,000 
 

Marketing & New Openings 
 

4,100,000 
 

General & Administrative 
  

600,000 

Contingency 
  

900,000 

Total 10,250,000 18,250,000 1,500,000 

Portion of Investment Cost 34% 61% 5% 

Source: Company data 
   

  



 

 

ing core value add competences for investment. 

Financial forecasts 

The iDentivisuals® financial forecasts for income statement (profit & loss), balance 

sheet and cash flow are summarised in Figures 12 to 14. Importantly, income 

statement projections include mechanical drivers which reflect the company’s status 

as a business which sells services rather than the technology itself.  In the company’s 

view this is an important differentiator for its investment case from the standard 

Artificial Intelligence and Technology business models with which it might be 

compared. 

  



 

 

 

Figure 12 – Income Statement (€) 

 

Source: Company data  

 

 

 

 

 

 

 

 

 

2020 2021 2022 2023 2024 2025

Avg Fee 0 10,500 11,550 12,705 13,976 15,373

Clients 0 0 30 200 700 2,000

Revenues  from EaW 0 0 346,500 2,541,000 9,782,850 30,746,100

Avg Fee 0 0 15,000 16,500 18,150 19,965

Clients 0 0 30 120 800 1,500

Revenues  from E4L 0 0 450,000 1,980,000 14,520,000 29,947,500

Licensing fee 15,000 15,000 15,000 15,000 15,000 15,000

Clients 0 0 10 25 50 100

Revenues  from l icens ing 0 0 150,000 375,000 750,000 1,500,000

Avg Fee 0 0 30,000 33,000 36,300 39,930

Clients 0 0 2 30 300 600

Revenues  from Consumer Analytics  / Engagement Solutions 0 0 60,000 990,000 10,890,000 23,958,000

Revenues  from Tapirulan 0 159,500 165,000 20,000 20,000 20,000

Grants  & Other revenues 217,078 231,096 59,230 53,317 47,298 0

TOTAL NET REVENUES 217,078 390,596 1,230,730 5,959,317 36,010,148 86,171,600

Insta l lation Services 0 0 30,000 100,000 350,000 1,000,000

Cloud Services  (Azure) 0 0 1,728 9,000 44,400 100,800

Total COGS 0 0 31,728 109,000 394,400 1,100,800

GROSS MARGIN 217,078               390,596               1,199,002            5,850,317            35,615,748          85,070,800          

% 100.0% 100.0% 97.4% 98.2% 98.9% 98.7%

Marketing 0 0 360,000 757,500 2,950,000 3,525,000

SW Maintenance 0 6,000 24,000 24,000 24,000 24,000

Customer Service 0 1,200 24,000 36,000 36,000 36,000

Payrol l 31,981 79,953 799,525 3,198,100 6,396,200 9,594,300

Board fees 0 0 1,500,000 1,500,000 1,800,000 2,160,000

Genera l  Expenses 52,940 35,000 200,000 300,000 300,000 300,000

Total Opex 84,921 122,153 2,907,525 5,815,600 11,506,200 15,639,300

EBITDA 132,157                268,444                1,708,523-             34,717                  24,109,548           69,431,500           

% 60.9% 68.7% -138.8% 0.6% 67.0% 80.6%

Yearly Amortization (intangible) 91,340 687,362 2,636,069 4,044,469 4,340,453 4,385,000

Yearly Amortization (tangible) 296 701 1,801 4,801 5,301 5,801

EBIT 40,521                  419,620-                4,346,394-             4,014,554-             19,763,793           65,040,699           

% 18.7% -107.4% -353.2% -67.4% 54.9% 75.5%

Interests -6,672 -5,000 -5,000 -5,000 -5,000 -5,000 

GROSS PROFIT 33,849                  424,620-                4,351,394-             4,019,554-             19,758,793           65,035,699           

Taxes 0 0 0 0 4,834,124 18,144,960

NET PROFIT 33,849                  424,620-                4,351,394-             4,019,554-             14,924,669           46,890,739           

Investments 383,330                3,725,000             9,661,000             7,130,000             1,605,000             505,000                

Intangibles 382,266 3,720,000 9,650,000 7,100,000 1,600,000 500,000

Tangibles 1,064 5,000 11,000 30,000 5,000 5,000



 

 

 

Figure 13 – Balance Sheet (€) 

 

Source: Company data 

 

  

2020 2021 2022 2023 2024 2025
ASSETS 1,679,028 8,377,142 32,235,445 29,386,024 45,108,051 98,315,879

FIXED ASSETS 1,181,277 4,486,214 11,509,343 14,590,073 11,849,318 7,963,517

Intangible 1,179,654 4,212,292 11,226,223 14,281,754 11,541,301 7,656,301

Tangible 1,623 5,922 15,120 40,319 40,017 39,216

Financial 0 268,000 268,000 268,000 268,000 268,000

CURRENT ASSETS 497,669 1,598,630 5,649,852 7,422,869 3,360,947 8,042,683

Accounts Receivable 123,000 32,550 102,561 496,610 3,000,846 7,180,967

Tax Credit 229,285 1,346,551 5,534,984 6,866,666 0 0

Other debtors* 145,384 219,530 12,307 59,593 360,101 861,716

END PERIOD CASH 82 2,292,297 15,076,250 7,373,082 29,897,786 82,309,680

EQUITY 812,596 6,314,976 26,383,583 22,364,029 37,268,698 84,139,437

Equity 45,600 67,500 5,494,500 30,494,500 30,494,500 30,494,500

Equity Injection 21,900 5,427,000 25,000,000 0 0 0

Earnings 33,849 -424,620 -4,351,394 -4,019,554 14,924,669 46,890,739

Retained Earnings 15,129 48,978 -375,642 -4,727,035 -8,746,589 6,178,080

Other reserves 696,118 696,118 696,118 696,118 696,118 696,118

Shareholder financing 0 500,000 -80,000 -80,000 -100,000 -120,000 

LIABILIT IES 866,431 2,055,723 5,285,677 6,298,394 6,721,440 12,447,322

LONG TERM LIABILITIES 288,059 601,048 604,006 726,302 1,085,495 1,681,584

Accruals & Allowances 1,297 7,219 66,443 303,340 777,132 1,487,821

Loans 286,762 593,829 537,562 422,962 308,362 193,762

CURRENT LIABILITIES 578,372 1,454,675 4,681,671 5,572,092 5,635,945 10,765,738

Accounts Payables 276,763 7,263 198,271 405,592 720,883 1,076,258

Taxes Payables 103,359 0 0 0 2,417,062 9,072,480

Other Payables & Retained Revenues 198,250 1,447,412 4,483,400 5,166,500 2,498,000 617,000

NWC -80,703 143,956 968,181 1,850,777 -2,274,998 -2,723,056 

NET FINANCIAL POSITION -286,680 1,698,468 14,538,688 6,950,120 29,589,423 82,115,918

*2021 200.000 credit for Tapirulàn JV due by 2022



 

 

 

Figure 14 – Cash Flow Statement (€) 

 

Source: Company data 
 
 
 
 

 

Valuation 

This report uses two approaches to valuation, both of which support the view that 

iDentivisuals® is attractively valued at a pre-money valuation in the region of €80m 

to €100m. These are Discounted Cash Flow and Relative Valuation.  They are 

summarised in Figures 15 and 16. 

2020 2021 2022 2023 2024 2025

NET PROFIT 33,849 -424,620 -4,351,394 -4,019,554 14,924,669 46,890,739

Taxes 0 0 0 0 4,834,124 18,144,960

Interests 6,672 5,000 5,000 5,000 5,000 5,000

D&A 92,933 693,986 2,697,095 4,286,167 4,819,547 5,101,490

Cash Flow Before WCC Variation 133,454 274,366 -1,649,299 271,613 24,583,341 70,142,189

WCC Variation 44,391 -223,217 -769,482 -650,181 -239,037 -16,990,695 

Operating Cash Flow 177,845 51,148 -2,418,781 -378,568 24,344,303 53,151,494

Investments Cash Flow -383,330 -3,993,000 -9,661,000 -7,130,000 -1,605,000 -505,000 

New Loans 200,000 500,000 0 0 0 0

Reimbursements -16,667 -192,933 -56,267 -114,600 -114,600 -114,600 

Equity Injection 21,900 5,427,000 25,000,000 0 0 0

Shareholder financing 0 500,000 -80,000 -80,000 -100,000 -120,000 

Financial Cash Flow 205,233 6,234,067 24,863,733 -194,600 -214,600 -234,600 

Free Cash Flow -252 2,292,215 12,783,953 -7,703,168 22,524,703 52,411,894

END PERIOD CASH 82 2,292,297 15,076,250 7,373,082 29,897,786 82,309,680

Equity injection from founders 21,900 427,000

Equity injection from investors 5,000,000 25,000,000



 

 

Discounted Cash Flow 

The DCF calculation is driven by the cash flow projections which appeared in Figure 

14.  It is arguably an unusually conservative approach to valuation given that the 

WACC – or hurdle rate – is 40%.  A 40% WACC would normally be considered 

unusually high for a company which plans to sell its demonstrably value added 

services into the mature economies of Western Europe and North America.   

Furthermore, a 20x exit multiple is well within the normal bounds of the kind of ratio 

which might be paid for a company with proprietary technology in a growth market.  

Similarly, a 20% growth rate could be considered conservative in relation to the 

commentary which appears earlier in this report in relation to the company’s total 

addressable market. 

  



 

 

Figure 15 – Discounted Cash Flow Valuation 

 

Source: Company data 

  

2021 2022 2023 2024 2025
DCF Method 1 2 3 4 5

Unlevered CF -3,941,852 -12,079,781 -7,508,568 22,739,303 52,646,494

DCF -2,815,608 -6,163,153 -2,736,359 5,919,227 9,788,796

WACC 40%

Growth Rate 20%

Exit Multiple 20

Terminal Value (Perpetuity Method) 25,388,934

Terminal Value (Exit Multiple Method) 195,775,920

Enterprise Value 114,575,330

Equity Value 112,876,862

2021 2022 2023 2024 2025
Multiples Method 1 2 3 4 5

EBITDA 268,444 -1,708,523 34,717 24,109,548 69,431,500

Multiples 20

Enterprise Value 258,194,130

Equity Value 258,194,130

IP Book Value 4,000,000              

IP Multiple 15                           

Pure IP  Adjusted*

Valuation DCF 114,575,330 116,175,330

Valuation EBITDA Multiple 258,194,130 259,794,130

Valuation Bottom Up SOM 72,997,945 74,597,945

Valuation discounted IP exit multiple 100,998,542 100,998,542

AVG**

Valuation 136,691,487 137,891,487 137,291,487

Proposed IPO Pre Money Valuation 70,000,000 70,000,000 70,000,000

IPO Post Money Market Cap 100,000,000 100,000,000 100,000,000

Equity Injection 30,000,000 30,000,000 30,000,000

Floating Capital 30.00% 30.00% 30.00%



 

 

Relative Valuation 

A relative valuation is presented in Figure 16 which compares what iDentivisuals® 

believes to be a select group of appropriate companies who have in recent years 

either been acquired or successfully listed on public markets.   

These companies include tobii. IMOTIONS, Affectiva and smart eye whose web 

addresses are included in the comparison table.  The central conclusion is that a pre-

money valuation of €80m to €100m for iDentivisuals® would be well beneath the 

average for relatively recent IPO and M&A transaction averages, which is €267m 

based on this peer group.  

Figure 16 - Relative Valuation 
 

Company Website Type of Deal Year Valuation (€m) 

tobii www.tobii.com IPO 2016 590 
 

IMOTIONS imotions.com M&A 2021 47 
 

Affectiva www.affectiva.com M&A 2016 74 
 

smart eye smarteye.se IPO 2016 356 
 

Average 
   

267 
 

iDentivisuals® 
 

Pre-money valuation 80 to 100 
 

 
   

Source: Company presentation – iDentivisuals® Overview, November 2021 

https://www.tobii.com/
https://imotions.com/
https://www.affectiva.com/
https://smarteye.se/
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Disclaimer 

DO NOT BASE ANY INVESTMENT DECISION UPON ANY INFORMATION OR OPINIONS FOUND IN THIS REPORT. We are not registered as a 

securities broker-dealer or an investment adviser either with the U.S. Securities and Exchange Commission (the “SEC”) or with any state or 

overseas securities regulatory authority. We are neither licensed nor qualified to provide investment advice. We have been paid by 

iDentivisuals®  to release this report. This report has been prepared for informational purposes only and is not intended to be used as a 

complete source of information on any particular company or industry. Information, opinions and analysis contained herein are based on 

sources believed to be reliable, but no representation, expressed or implied, has been made to us as to the accuracy, completeness or 

correctness of such information. You alone will need to evaluate the merits and risks associated with an investment with the company 

mentioned herein. Decisions based on information obtained from this report are your sole responsibility, and before making any decision on 

the basis of this information, you should consider (with the assistance of a financial and/or securities adviser) whether the investment is 

appropriate in light of your particular investment needs, objectives and financial circumstances. The opinions contained in this report reflect 

our current judgment and are subject to change without notice. We accept no liability for any losses arising from an investor's reliance on or 

use of this report. We have no obligation to update such report. Certain information included herein is forward-looking, including, but not 

limited to, statements concerning the growth and expansion of the Company and its industry. Such forward-looking information involves 

important risks and uncertainties that could affect actual results and cause them to differ materially from expectations expressed herein. We 

have no ownership in the Company mentioned herein. 
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